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Introduction 

(First level heading, Segoe UI, 10-point, bold, center) 

Please use the template to format your revised paper for publication in the ABEM Conference proceedings. Throughout the body of a paper, single space, Segoe UI, 10-point, 1” margin (left, right, top and bottom) both side justified as shown here must be used. The editors cannot edit the revised papers (except routine editing), so it is expected that the author(s) follow the formatting guidelines and typesetting style in order to produce a consistent, high-quality professional looking journal. All papers must be spell checked, copyedited and proofread and be about 4000 words including Tables (2 max), Figures (2 max), Methodology (1000 words max) and References (30 max). Appendix, questionnaires… will not be published, so please do not include. Please set WORD document to American English mode and run spell check before submission. The editors need camera-ready copy. 

Long texts should be broken in paragraphs. Do not indent the paragraphs. The ABEM modified APA style for clarity and clean appearance in text or references; for example, (last name & last name 20**). Multiple citations should be cited in alphabetical order and separated by a comma; for example, (Gong, Stranahan & Kosiel 2007, Stump & Maddox 2013). Do not cite more than three citations to back up a statement. Specific page should be cited as (Smith 2016, p. 31), but should be avoided. Please ensure all cited references are in the References section and vice-versa. Do not include raw SPSS output data or diagram. Please edit the data and show on the diagram.

Other style guidelines: (1) use American English (e.g. color, analyze, program…); (2) do not write % in text (10% is ok in brackets); spell it out as percent; (3) Do not italicize i.e. or e.g. or et al…; (4) Do not put comma after i.e. or e.g. (5) spell out 1 through 9; write in digits 10 and more; (6) Do not number the page; (7) No footnotes; (8) Always number as (1) (2) (3) instead of (a) (b) (c) or (i) (ii) (iii); (9) italicize: X2, b, B, p<.05. 
All hypotheses should be in Italics, both sides justified 

H1. Variable C moderates the relationship between A and B.

Capitalize Each Word of Table Caption, bold, Left justified, Segoe UI, 10-point, align all decimals, only 2 digits after decimals as shown in Table below; e.g. 10.52, or 9.01 or .05. Also ensure that Tables are within margins. Do not shade any cell. Keep table top and bottom line thickness to 1.  Dot not use commas in Tables; use decimal points. Each Table must fit within one page. Do not split tables; edit them to fit.
Table 1. Descriptive statistics and Correlations for Dependent and Independent Variables

	Variables
	Mean
	SD
	1
	2
	3
	4
	5
	6
	7
	8

	1. Variable 1
	2.50
	1.28
	1
	
	
	
	
	
	
	

	2. Variable 2
	2.89
	1.37
	.17
	1
	
	
	
	
	
	

	3. Variable 3
	2.98
	1.60
	.22*
	.23
	1
	
	
	
	
	

	4. Variable 4
	2.76
	1.18
	.18
	.22
	.34
	1
	
	
	
	

	5. Variable 5
	3.08
	1.20
	.32
	.34*
	-.08
	.12
	1
	
	
	

	6. Variable 6
	4.55
	1.22
	.18
	.13
	.09
	.33
	.36
	1
	
	

	7. Variable 7
	4.01
	.75
	.27*
	.20
	-.15
	.05
	.06
	-.04
	1
	

	8. Variable 8
	3.01
	10.65
	.24
	.22
	-.04
	.04
	.30
	.42
	.32
	1


Frugality, Sociality and Technological sophistication are mean centered.

Keep Tables and Figures to minimum, ideally no more than three Tables and two Figures. 

Second Level Heading

(Segoe UI, 10-point, left justified, bold, Capitalize Each Word except words such as a, an, the, of…)

Third Level Heading

(Segoe UI, 10-point, left justified, italics, Capitalize Each Word except words such as a, an, the, of…)

Fourth level heading: (Segoe UI, 10-point, left justified, italics, running sentence). Begin writing text immediately after the colon.

Caption formatting is the same as Table except that caption should be written below Figure/Picture/Graph as shown here. The Figure should be of high-quality and should be in centre. Also, source of the Figure/Picture/Graph must be cited unless it is by the author(s) as indicated below. Do not make conceptual framework or other diagrams a picture i.e. jpg. 
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Figure 1. Conceptual Framework

Source: the author or (last name 20**)

Do not include any images unless you have obtained permission from the copyright holders to publish them. Please submit the permission letter with your submission if applicable.
Acknowledgements

We would like to thank the university for … agency for… (Grant #, year) Mr./Ms. For date collection etc.. Mr./Ms. For grnating permission to use the images, interviews…
References (30 maximum)
(Same as first level heading, Segoe UI, 10-point, bold, center) 

The ABEM uses modified APA style of referencing for clarity and clean appearance; for example, 
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Book: Last name, Initials & Last name, Initials Year. Title of the book. Place: Publisher.
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William W, Rogers RL & Maddox AB  2022. Impact of government immigration policies on local businesses: evidence from India  Journal of the Academy of Business and Emerigng Markets, 2(1), 3-10.
Burns AC & Bush RF  2010. Marketing research. New Jersey: Pearson.
Businesstech  2015. What’s driving online shopping in SA?  Retrieved from http://businesstech.co.za/news/internet/82863/whats-driving-online-shopping-in-sa (Accessed on Mar. (abbreviate month) 20, 20150
Van Dijk G, Laing A & Minocha S  2005. Consumer behavior in multi-channel retail environments: consumer movement between online and offline channels.  Conducted by the American Marketing Association and the Academy of Marketing.  Ireland: Marketing Association. 
Authors
Please write your bio in 50-60 words. This is a sample. Dr. … (OrcID 0000-000x-yyyy-zzzz) is professor of … in the faculty of … at the university of …, place, country. Dr. … teaches management courses etc. at undergraduate and graduate levels and conducts research in the area of …. Dr. … can be contacted at xxx@university.email
Please write your bio in 50-60 words. Mr./Ms. … (OrcID 0000-000y-5678-1234) is a lecturer/PhD student in the faculty of … at the university of …, place, country. Mr/Ms. teaches undergraduate students and conducts research in the area of …. Mr/Ms. … can be contacted at xyz@university.email 
Important: If you do not have an OrcID, please get it free from https://orcid.org and include it in your bio. It lends to credibility.

